GIANG NGUYEN

PROFESSIONAL SUMMARY

Doing marketing with kindness, recruiting with a
belief in human potential, and training members
with enthusiasm. | believe that by bringing value
to the community first, revenue will follow.

ACHIEVEMENTS

- Challenge Award 2023 - MOR Marketing team
- Best paper award in International Conference
on Emerging Challenges (ICECH) 2019:
Management in Digital Evolution

Reference: icech@hust.edu.vn

- Best delegation at IS-VNU Future Leader 2018
Reference: studentsinfor@isvnu.vn

- Third prize at iStart-up Innovation 2020
Reference: istartup@isvnu.vn

- Second prize at To Blue The Blue 2020
Reference: ASEAN Foundation

SKILLS

Language: English - B2 of ULIS (7.0)

Proficient in MS Office, Adobe lllustrator, Adobe
Photoshop, Adobe Premiere

Soft skills: ownership, leadership, critical thinking,
solution-oriented

CONTACT INFORMATION

Phone/Whatsapp/Zalo: +84 39 335 8788
Email: linhgiangtc@gmail.com
Address: Cau Giay - Hanoi

REFERENCE

Mr. Vu Van Tu | tu.vuvan@morsoftware.com
CEO MOR Software

Mr. Nguyen Thanh Tung | Tungnt@hamsa.co
CEO Hamsa Technologies

WORK EXPERIENCE
Marketing Leader

MOR SOFTWARE 01/2023 - PRESENT

Collaborating with C-Suite: Develop comprehensive marketing
strategies and plans from the ground up, ensuring alignment with
the company's overall vision and goals.

Building a Marketing Team from Scratch: Assemble and cultivate
a marketing team.

Setting and Monitoring Team Goals: Establish clear team goals,
monitor progress, and report outcomes, ensuring accountability
and continuous improvement.

Supervising and Mentoring Team: Oversee and mentor the
marketing team across various functions, including SEO, content
creation, advertising, design, and event management, ensuring
high performance and professional growth.

Generating Leads: Discover and evaluate new marketing
opportunities and channels to generate leads.

Building Brand Awareness: Build and maintain brand awareness,
educating the target audience about the industry and the
company’s offerings.

Planning and Executing Events: Organize and manage events
that promote the company’s services and enhance brand
presence.

Remarkable achievement:

Winner of the Challenge Award of the Year

Lead Generation: Generated new leads with a 15% conversion
rate.

Website Redesign: Successfully redesigned morsoftware.com,
including 24 main pages. http://morsoftware.com/

Website Traffic: Increased overall website traffic by 269%
compared to the previous year.

Organic Keyword Rankings: Secured top rankings for
commercial keyword intent, with 50+ keywords in the top 1-3
positions and 150+ keywords in the top 4-10 positions.

Full-Stack Marketing Specialist
MOR SOFTWARE 01/2022 - 12/2022

Create and Implement Effective B2B Communication Campaigns:
Enhance trust and brand awareness through targeted campaigns.
Develop Strategies and Manage Social Media Channels: Oversee
the company's presence and engagement across various social
media platforms.

Produce Various Types of Content for Marketing Activities:
Develop content for blogs, video scripts, websites, landing pages,
brochures, flyers, and other media.

Research Keywords and Implement SEO: Optimize the website’s
search engine presence with effective SEO strategies.

Track and Report KPIs for Marketing Activities: Monitor and
report on performance to ensure alignment with company goals.
Support Internal Events: Assist with organizing company trips,
Year-End Parties, and company anniversary celebrations.

Remarkable achievement:

People reached increased by 368%, net followers increased by
107%, and Engagement increased by 606% (compared with the
previous period) after | managed the Facebook page 6 months


http://linkedin.com/in/giang-nguyen-linh/
http://linkedin.com/in/giang-nguyen-linh/
mailto:jerry@hamsa.co

GIANG NGUYEN

PROFESSIONAL SUMMARY

Doing marketing with kindness, recruiting with a
belief in human potential, and training members
with enthusiasm. | believe that by bringing value
to the community first, revenue will follow.

EDUCATION

Vietnam National University - International
School (VNU-IS)

BACHELOR OF INTERNATIONAL BUSINESS
2016-2020

- GPA 3.28 (out of 4)

- VNU - IS Academic Scholarship, 2018 - 2019
- VNU - IS Academic Scholarship, 2017 - 2018
- Deputy Secretary of class during 4 years

Phan Boi Chau Gifted High School
(Nghe An province)

2013-2016

CERTIFICATES

Content Marketing Cou Event MC Course
MC training center Sukha | Sep 2023

Growth Hacking with Digital Marketing
Udemy | Issued Aug 2023

Digital Marketing Foundations
Linked In | Issued Dec 2021

Google Analytics 4 (GA4) Essential Training
LinkediIn | Issued Dec 2021

Email and Newsletter Marketing Foundations
LinkedIn | Issued Dec 2021

Content Marketing Foundations
LinkediIn | Issued Dec 2021

Measure and Optimize Social Media Marketing
Campaign - Coursera | Issued Nov 2021

SEO Course for Beginner by Ahref - Aug 2021

Content Marketing Course
HubSpot Academy | May 2021

Marketing Executive
HAMSA TECHNOLOGIES 10/2020 -01/2022

e Execute a multi-channel strategy including SEO, Facebook Ads,
email campaigns to drive key business metrics (MQLs, SQLs,
Opportunities, and Customers).

o Build and optimize the lead generation funnel (cross channels
for B2B).

o Strategically monitor and report on the performance of digital
channels.

o Collaborate with content freelancers to produce SEO content.

PR & Communication Intern
COC COC LIMITED COMPANY, 03 - 04/2020

¢ Plan social media strategies that contribute to enhancing
branding awareness of Coc Coc products and services.

¢ Design and write content to execute the social media
strategies.

¢ Collaborate with internal marketing teams to implement
internal communication activities.

Content Team Leader
AIESEC IN VIETNAM, 8/2019 - 7/2020

¢ Conducting researches to establish buyer persona and catch
trends.

* Create and execute strategic plans on multiple channels:
Facebook, Instagram, Email marketing, offline events.

¢ Manage executive members to implement plans.

« Plan and organize offline marketing events (scale 20-2000
attendees).

EXTRACURRICULAR ACTIVITIES

Leader of a team including 145 new students in Orientation week
Reference: hiennt@isvnu.vn

Contributor of Independent report on the implementation of Beijing
Declaration and Platform for action +25” in Vietnam
Reference: info@cepew.org.vn/ thanh.ha.244@gmail.com

Personal project: Design booklet "Maternity Regime of Law on Social
Insurance" that belongs to Strengthening Implementation of CEDAW in
Vietnam Project

Reference: info@cgfed.org.vn / thanhntp1988@gmail.com

Organiser of Public Narrative course & Vietnam Integrity Forum
Reference: thanhnguyen@towardstransparency.vn

Scholarship from School of Universal Values, 2018
Reference: cepewdk@gmail.com

Scholarship from Vietnam Integrity School, 2019
Reference: tuyensinhVIS@towardstransparency.vn

Delegate at National Youth Forum Tectonic 2018
Reference: info@csds.vn

Mentor at Mentori.vn
Profile: https://mentori.vn/user/523797969



https://mentori.vn/user/523797969
https://mentori.vn/user/523797969

Portfolio.

Giang Nguyen

2019-2024

linkedin.com/in/giang-nguyen-linh/


http://linkedin.com/in/giang-nguyen-linh/

Giang
Nguyen

MARKETING TEAM LEAD

CONTACT

Email: linhgiangtc@gmail.com
Phone number: 0393358788

ABOUT ME

I'm marketing leader who is doing
morkeﬂng with kinc/ness, recruiting
with a belief in human pofenfic:/, and
fraining members with enthusiasm.

| believe that by bringing value to
the community firsf, revenue will
follow.

WORK EXPERIENCE

Marketing Leader
MOR SOFTWARE

@ 01/2023 - PRESENT

Full-Stack Marketing Specialist
MOR SOFTWARE

® 01/2022-12/2022

Marketing Executive
HAMSA TECHNOLOGIES

® 10/2020-01/2022

PR & Communication Intern
COC COC LIMITED COMPANY

® 02-04/2020

Content Team Leader
AIESEC IN VIETNAM

® 8/2019-7/2020



SEO I

e Conduct market research and competitor analysis, then propose SEO strategies.
e Audit sites, research keywords, implement SEO tactics, and track and report rankings.
e Orientate and disseminate content to improve rankings.

BE
B0}

BRANDING -

e Update profile, organize service offering
e Brief printed materials such as standee, flyer
e Redesign website

Top Software Development
Outsourcing Company in Vietnam

OUTSOURCING SERVICES SALESFORCE DEVELOPMENT INNOVATIVE TECHNOLDGIES OFFSHORE DEVELOPMENT




CREATIVE CONTENT

e Researched new distribution channels to help amplify original content that
educates and entertains the target audience and supports marketing goals.

¢ Orientate content of marketing channels to spread branding or generate
leads.

¢ Created and contributed to content such as emails, social media posts,
blogs, e-book content, video, paid ads, printed materials, and other various
marketing materials.

Social media

aron MOR Software JSC «

Insights > Pages - Overview

M Feb 16,2022 - Jul 17,2022 »

Poople reached e fodlower napaement /
I a 3683 y 107 & 606% I
(."’— : : g T AILSEC-Glonal Verunbear: § Tul Tesh Ngurde Qube Té . st
cbe coe D s e 42155
i a 2 fivnid 568
14/4 VALENTINE DEN - LE DOC THAN
° o w3 20 143
0 v
i b 132 &6 &6
&= . L a 18
. : ¥ d
Tinh nguvén Qué cté : 86 ng Chuan Gi t
cling alesec ‘u‘. B 8
o 3 [ 3
ek & “
- L L 87
. T Thiry C4 ed rgdy iy 4 S0 @ )
Teigh Tel | 3adn e o a7 o
._.G th e & sbewdnkn o 4 @ P
43158 3,057 2,368 -

L . N o sl et B R — Kbbog thd quing cio
% @ E G 58 gt g i [ ® 2 2am

JULY B, 2021

9 techniques create a great Shopify
newsletter signup form

An email list is one of the valuable assets of a company. You
have complete control over what you share and when you
share it via email. Moreover, you can approach your audiences
in an active and personal way. Research on New York Times
readers found that people who got newsletters were twice as
likely...




CREATIVE CONTENT I
Reportage Script

(. MOR Softwara JSC
= alduly 2022 -@ a
MOR Software - dich vu gia cong
phan mém chuan quéc té

L Vit duy 13y khach hang lam trung! tam,
MOR Software tap trung ndng cao chat lugng
dich vy dat chudn qude té va dau te vio dich vy
h&umi nhif bae hanh, bao th, ndng eip <in
pham sau khi ban giao.

o Nhif viy MOR Software luén dat dude sy tin
fuing tuyét déi 1 khich hang,

Dé ¢ ¢hal |ugng dat chudn qudc té & nhi MOR
Software o6 ngudn nhan luc chat ludng cac v
quy trinh vin hanh chiit ché:

(2 Déingii QA, QC dufde ddo tao bai ban va o6
chuing chi ISTOR v quan Iy chit lidng san
pham. . .
[Hen 300 ki su phian mém cb kinh nghigm doi
dao, cd ching chi PSM, AWS trong linh vut

See less

00 w07 0@ 37K

View more video insights
L . OLove () comment & Share
Parallelly, we are exploiting more opportunities in the Vietnamese market
and English-speaking markets,

Price b Eaiall

SeC. Nl Fri, May 1, 2020, B06PM 1T

Global Velunteer <glang nguyenlis
| 1o huuynhieOng =

Hi Fiiane

Hmas in

3 weith 3 e

ngay thach thirc
st i “laph'dao con la..”

CHAO BAN, NHA LANH DAO TRE!

Way 1a chuyén hanh trinh "7 ngay thach thirc - lanh dao con 13" cling aiesec d3

két thiic. Tuy réng ban chura hoan thanh tét cd thi thach, chang minh hy vong
rang ban da ¢6 mot quang thei gian vui vé trong nhirng ngay trdn dich cing voi
cdc thach thirc

Lead magnet
|

Table of content

Table of content
Pratace Chapter 1: UIJUX Review 8
DIY Home Page 5
Arnouncemert bar 5
Mulil-cusency selpctor 8
sh 'f Fera-tannar ]
opify sl :
- “ Inchade stone hformation 8
customlzatlons Fameca "Fowered by Shapity” 8
Cansidor usieg an auto-Transiate apg w0
Collsetion Pages "
Some colectiin pages have too many products il
Color fifter and shaw colrs avalable under ssch product: 11
Basic ane sy 10 follow gaidn to do 1ha mcet tending custonizations #ay attontion lo your font 1
on Shopily (R0 App and na coding axperinnoes Meauined) Product Pages 1
CTA transiation probiem 13
Ad product s 13
= Inciude size guide to your product page 1]
Customizer CTA color "
A customer eV 1
Chapler 2: Page Speed Mskghts s
— Chapter 3: SEO a
Ovarview n
Domain authority n
Backlinks 2
Keywords 2]
Chaptar 4: Chockout process 25
Chapter 5: Recommendatians 27

See more


https://happypoints.io/wp-content/uploads/2021/10/top-12-shopify-diy-customizations-to-drive-sales_free_download.pdf

SOCIAL ADS _

Social Ads

e Plan, set-up and optimize various types of paid social campaigns.

e Track, report and visualize ads performance.

e Design integrated marketing and sales funnel to generate leads then
nurture by email marketing.

e Experience with Facebook, Instagram, and Linkedin ad platforms.

e Ads budget: 30 million VND/month

e Cost per lead: ~130-200,000 VND
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CUSTOMIZE

“REE DIY guide
-

ORGANIC TRAFFIC

s DIy
HAPPYPOINTS Shopify

Customizations

Endiess Possibilities of Shepify Sclutions

SHOPIFY TASKS & THEME TWEAKS

If you have a task or a nagging project that you
need to get done, visit us and let's get started!

LEARN MORE! w RS

@ Expert support @ Fast turnaround & Affordable

happypoints.io




CREATIVE DESIGN I
Landing page Social post
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EVENT MANAGER .

Press conference

Lead event planning and booth exhibition activities: Work with vendors, event
coordinators, and design teams to produce marketing materials and booth designs.
Lead events and collaborate with other IT companies: Organize events introducing IT
services to expand markets.

Collaborate with other companies: MOU, Organize community events such as industry
sharing sessions and networking events for managers and C-level executives.

Lead and coordinate press conference.
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